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1. Executive summary 
 
Caravan Industry Association of Australia and the National Heavy Vehicle Regulator 
came together to develop a ‘Co-Exist’ education and awareness campaign under 
Federal Government funding through the Heavy Vehicle Safety Initiative program. 

The partnership resulted in the creation of education assets and the development of 
digital infrastructure including a dedicated website designed to educate and inform 
a growing wave of caravanning consumers who interact with heavy vehicles during 
their travels and in particular staying in designated fatigue management sites 
exclusively provided for heavy vehicles.  Distribution of information was (and will 
continue to be achieved) via Caravan Industry Association of Australia’s access and 
reach into the caravan and camping lifestyle demographic with media, websites 
and emails.  The content focuses on certain key areas including the use of 
dedicated truck stops, the requirements of professional drivers, communication on 
the road and to generally foster a better understanding between the groups. 

Many heavy vehicle drivers, particularly those travelling long distances, arrive at 
fatigue management stops only to find Recreational Vehicle (RV) users have taken 
spaces designated for them, when these RV users could have pre-planned and 
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found a caravan park or one of the many available sites made available to them by 
councils and towns.  This issue came off the back of extensive and very successful 
public advertising campaigns carrying "Stop, Revive and Survive' messaging to 
reduce on-road fatigue incidences, but also inadvertently increased RV visitation at 
these rest stop locations. 

The ‘Co-Exist’ education program aims to address conflicts between RV users and 
heavy vehicle drivers at these dedicated heavy vehicle fatigue management stops 
and on the road.  The campaign educates RV travellers on how to properly use 
appropriate rest area sites, and the risks associated with disruptive behaviour, 
resulting in a safer driving environment for the entire community.  Plus, a broader 
focus on creating a better understanding of the legal requirements of professional 
drivers, as well as educating the general public on how they can support our 
trucking industry and contribute to safer roads at an individual level. 

This final report demonstrates the extensive reach of the campaign to relevant 
parties, the successful adoption of its messaging, and the better understanding 
(based on surveying) it has achieved so far.   

The assets developed for this campaign will continue to be distributed through the 
consumer database of Caravan Industry Association of Australia beyond the end of 
the funding arrangement, and also used by the Caravan & Trailer Road Safety 
Alliance as educational content.   In addition, ongoing research will be conducted 
outside of this funding arrangement to monitor heavy vehicle use and appropriate 
signage recognition and understanding. 

Finally, the lessons learned out of the research gathered (and the ongoing research 
to be conducted in this area) will be used as the basis for future education and 
communication amongst the caravanning community in how they can better 
interact with the heavy vehicle industry. 
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2. Project stages & activities 
 

a. Research to determine baseline attitudes 
 

In March 2018, an online survey was sent to 3473 caravan and camping consumers 
seeking their participation in baseline research.  The survey was designed to analyse 
existing usage patterns of caravanners and camping in rest stops where trucks were 
present, as well as their understanding of various fatigue management signage.  Of 
the sample group, there were 554 respondents who met the research criteria ('had 
used a rest stop where a truck was present within the last twelve months').  A 
marketing campaign and education plan was developed based on the data from 
this report. 

Key recommendations: 
1. Improved use and understanding of UHF radios as a communication tool; 
2. Education around meaning of different national signage in the form of 

multidirectional communications; and 
3. Improved education around effective parking, stopping breaks, avoiding 

trailer sway, caravan weights, speed and improved training on how to tow. 

Key messages: 
1. Mutual respect and better communications between heavy vehicles and 

caravanning consumers 
2. Safety always 

a. Technical/vehicle 
b. My driving 
c. Others driving 
d. When, where, what and how 
e. Environment 

Success measures: 
1. Web and digital traffic 
2. Repeat survey results 

 

b. Campaign development 
 

Following the identification of the key issues and concerns the campaign should 
address through research, surveys, and industry feedback, the ‘Co-Exist' campaign 
content was developed based on these findings in collaboration with trucking 
experts and road safety advocates. 
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Identified key issues & concerns to be addressed 
 

• RV users and heavy vehicle drivers are filling rest stops beyond capacity and 
heavy vehicle drivers are forced to seek alternative areas for their compulsory 
breaks, causing them undue fatigue and risk. 

• RV users and heavy vehicle drivers have different needs at rest stops, causing 
a number of conflict issues between the two parties: 

• RV users become agitated with the “unsocial” hours of heavy vehicle drivers 
arriving at and departing from the rest area; 

• RVs set up in designated heavy vehicle areas in a way that prevents heavy 
vehicles from effectively using the space;  

• There is a lack of both defined etiquette and accountability for disruptive 
behaviour; 

• Separation of rest area sections for different users is being ignored as are 
signed time limits; 

• Environmental hazards are becoming an issue with the dropping of grey 
water and rubbish by RV driver who are unaware of appropriate dumping 
sites in townships or at designated caravan parks along highway routes.  
While this may not impact on the functionality of the rest area, it does impact 
the aesthetics of the area; 

• Truck wind when heavy vehicles and / or caravans pass one another causes 
a potential risk for caravan sway, which can prove difficult for the 
inexperienced or unprepared RV driver.  Should this cause an accident, there 
is also the potential risk of injury or death.  With increasing numbers of 
caravans being registered each year, this risk grows and particularly when 
innovative technology is not used within trailer set-ups and education is not 
provided to RV users; and 

• With heavy vehicle lengths getting larger (e.g. the introduction of Super 
Quads), the need to understand passing distances and road etiquette where 
RV users and heavy vehicles interact is important to mitigate potential 
accidents for both vehicles involved in the passing manoeuvre and also with 
other road users. 

 

Web development 
 

With all campaign assets and resources housed on the Co-Exist website 
(www.coexist.org.au), the website serves as the call-to-action funnel destination for 
all digital marketing activities beyond the website (e.g. electronic direct mail, news 
media, social media).   

The Co-Exist website is designed to educate, inform, and encourage caravan and 
RV users to pre-plan their rest-stops and fatigue management strategies.  It promotes 
a better understanding between trucks and caravanners, focusing on some key 
areas such as the use of truck stops, the requirements of professional drivers and 
communication on the road.  Most Australians want and intend to do the ‘right 



Co-Exist Program 
HVSI Final Report 
 
 

Page 8 of 45 
 

thing’ and so keeping this message ‘front of mind’ is imperative in reminding the 
public that co-existing supports safety, our economy, and our truck drivers. 

The website also collects data on usage and engagement with educational tools 
over time to track and report results. 

 

Website key resources: 

• The importance of rest areas 
Outlines the importance of rest areas in relation to the legal requirements for 
long-haul truck drivers to stop and rest under fatigue management legislation. 
 

• Safe following distance 
Detailing the difference in stopping times and distances between cars and 
trucks at different speed points. 
 

• Truck blind spots 
Informing drivers of the potential blind spots of trucks. 
 

• Tips for caravanners 
Overview of safe driving practices for caravanners. 
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• Truckie quiz 
Tests driver knowledge around sharing the road and rest-stops with trucks.  
 

• UHF quiz 
Tests driver knowledge on proper use of UHF radios. 
 

• Australian caravan towing guide 
In-depth guide on everything towing. 
 

• Educational videos 
o Truckies and caravanners share rest areas 
o Don’t cut in front of trucks 
o Do not overtake turning vehicles 
o Speed limited and being overtaken 
o Courtesy 
o Road positioning 
o Driving at night 
o Caravans and motorhomes 
o Overtaking trucks 
o Roundabouts 
o Truck rest areas 
o Plan your trip 
o Communicating with your UHF 
o Road signs 
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c. Campaign rollout & delivery 
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Launch: 
 

The Co-Exist project was officially launched in partnership with the NHVR on 
September 6th, 2019.  The Hon Michael McCormack MP and the Hon Scott Buchholz 
MP sent the initial media release.  Caravan Industry Association of Australia released 
the same day via the Australian Associated Press Medianet to all metro and regional 
TV, radio and print press.  This came to a total of 2952 recipients, with an open rate 
of 24%.   

The initial media release resulted in requests from Gold FM, ABC Illawarra, ABC 
Newcastle, ABC WA, ABC Adelaide, ABC Drive WA, ABC Radio SE SA, plus online 
coverage and ongoing requests from industry media such as Big Rigs magazine.  
Dedicated coverage was also provided to industry publications including Go RV, 
VIC Connect, and Caravan Camper Aftermarket Magazine. 

The media launch also included the launch of the Co-Exist brand and supporting 
website that underpins this road safety initiative.  The website houses educational 
videos, written content and quizzes designed to inform caravanners of the proper 
use of ‘truck rest area’s’, how to interact and communicate better with trucks and 
the drivers, plus inform the public of the legal responsibilities of professional drivers re 
fatigue management.   

 

Channels: 
 
Electronic direct mail 
 

Throughout the campaign (and post-campaign (not included in reporting 
numbers)), the ‘Co-Exist' messaging and call to actions were integrated into 
Caravan Industry Association of Australia's monthly consumer newsletter.  This served 
as a valuable channel to reach an already engaged audience, keeping the 
messaging front-of-mind. 

An average of over 400,000 emails were sent per month during the campaign 
period with an average open rate of 22% and click-through rate of 12%, equating to 
an average of over 85,000 opens and 11,000 clicks per month.   
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Newsletter EDM integration example here: 
https://www.vision6.com.au/em/message/email/view.php?id=1249652&a=7711&k=
XnIMym3rVINHT8rr-qOy-gfsdmHH3eqNMh-TaxDpDns 
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Targeted solus EDM example here: 
https://www.vision6.com.au/em/message/email/view.php?id=1275387&a=7711&k=
0KIwbf0sIi56W2 uEZ7N81jgsy9nRNnwG8QE6u3YsGU 
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Social Media 
 

Post examples: 

 

 

Facebook in particular provided a unique space where consumers could comment 
on and discuss the posted subject matter with each other, providing more insight 
into the existing knowledgebase and sentiment of consumers.  Consumers sharing 
the posts to their personal pages also extended the campaigns reach to 
demographics that may not have seen the content otherwise.  
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d. Research findings in December 2020 
 

In December 2020, an online survey was sent to caravan and camping consumers 
seeking their participation in research to analyse usage patterns of caravanners and 
camping in rest stops where trucks were present.   

A total of 5097 Australians who met the criteria for the research (‘had used a rest 
stop within the last 18 months where a truck was present) completed the survey.  

Positive takeaways from 2018 comparison: 

• A reduction in the amount of time spent at a rest area  
o 9 to 16 hours: -16% 
o 5 to 8 hours: -13% 
o 1 to 4 hours: -7% 
o Less than 1 hour: +15%; and 

• a 12% increase in respondents correctly interpreting rest area signs; and 
• an 8% increase in respondents correctly interpreting heavy vehicle rest area 

signs; and 
• a 23% reduction in respondents reporting sleeping overnight as the primary 

purpose for stopping at a rest area.  

 

e. Research findings in December 2021 
 

In December 2021, a further online survey was sent to caravan and camping 
consumers seeking their participation in research to analyse further usage patterns 
of caravanners and camping in rest stops where trucks were present.   

A total of 4067 Australians who met the criteria for the research (‘had used a rest 
stop within the last 18 months where a truck was present) completed the survey. 

Positive takeaways from 2018 comparison: 

• A reduction in the amount of time spent at a rest area  
o 9 to 16 hours: -11% 
o 5 to 8 hours: -7% 
o 1 to 4 hours: -3% 
o Less than 1 hour: +21%; and 

• a 9% increase in respondents correctly interpreting rest area signs; and 
• an 8% increase in respondents correctly interpreting heavy vehicle rest area 

signs; and 
• an 18% reduction in respondents reporting sleeping overnight as the primary 

purpose for stopping at a rest area.  
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3. Conclusion 
 

The research conducted against the original 2018 control group highlights the 
significant increase in awareness as well as behavioural change as a result of the 
campaign and the assets created within it (noting that now developed we will 
continue to promote these assets and messages ongoing and after the expiration of 
the funding agreement). 

Key Findings:  

 

• Over the course of the program, there has been an 8% increase in the 
awareness of truck parking signage and its meaning.  As a percentage of RV 
registrations, this represents an additional 64,000 drivers that now have an 
improved understanding;  

• Using a restroom, taking a break from driving, and stopping to eat, remains 
the top three reasons that recreational vehicle users stop in a Truck Stop; 

• Sleeping overnight in a rest stop, which rated highly in 2018, has dropped 
significantly in subsequent surveys as a reason to stop; 

• Consistently, most recreational vehicle drivers and towers made an 
unplanned stop in a truck stop (73%); 

• Most drivers carried a UHF Radio (70%), which was consistent across the 
surveying years.  Although there remained a high level of unsureness 
regarding appropriate UHF channel usage and how to communicate with 
trucks and in an emergency; 

• Most respondents (60%) had not had a negative experience whilst stopping in 
a truck stop. However, of those that did, the issues were most associated with 
late arrival of other motorists, loud engine revving and not able to find a 
parking spot; 

• Over 50% of respondents said they wanted better education in how to 
communicate with truck drivers and other motorists whilst travelling, along 
with guidance on how to park with trucks more effectively and how to 
overtake trucks safely; and 

• The amount of time spent in a truck stop has decreased since 2018, with 32% 
decline in the amount of people staying for more than 1 hour in 2022.  
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e. Co-Exist data report 2018 
*As attachment 

f. Co-Exist insights report 2021 
*As attachment 

** Please note, that the figures presented in the 2021 report for the question ' How 
much time did you spend at the last rest area..." were incorrectly reported due to 
a calculation error.  They have been updated in the 2022 insights report. 

g. Co-Exist insights report 2022 
*As attachment 
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h. Final financial summary 




